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Design Concept ,,Living-Oficiu companie vinificatie”

Rezumat

Designul interior de birou pentru companii reprezinta cartea de vizita a acestora. Se tine cont
in primul rand de necesitatile functionale ale companiei. In plus designul interior in astfel de cazuri
respecta identitatea vizuala a companiei, tine cont de domeniul de activitate al acesteia si statutul
acesteia.

Design-ul locului de munca este una din cele mai importante metode de imbunatatire a
productivitatii. Un spatiu bine proiectat oferda modalitati noi pentru o munca mai eficienta si
focusata, comunicand valorile culturale si conceptul-ul corporatiei, astfel, contribuind la fidelizarea
angajatilor.Designul de interior pentru un birouri are ca scop realizarea unui ambient placut atat
pentru cei care-si desfasoara aici activitatea de zi cu zi cat si pentru clienti.

In mod special in cazul unui birou de vinificatie imaginea creatd prin designul spatiului de
birouri trebuie sd accentueze stabilitatea, dinamismul si succesul companiei si a produselor acesteia.
Biroul reflecta procesele creative care se desfasoara in cadrul firmei, calitatea serviciilor sale, si
exprima valorile acestora. Spatiul se amenajeaza pentru angajati cu scopul de a incuraja exprimarea
libera a acestora prin multiple functionalitati ale spatiului. Schimbarea nu este doar de décor:
compania resimte un suflu nou, de inovatie si in felul in care comunica cu partenerii sai.

Spatiul este destinat relatiei omului cu munca sa, sub aspect fiziologice, asigurand conditii de
microclimat, confort acustic, izolare, conditii de confort ergonomic si nu in ultimul rind sub aspect
psihologic prin decoratie, ambianta, cromatica, etc

Designul de interior pentru birou are ca scop realizarea unui ambient placut atat pentru cei
care isi dasfasoara aici activitatea de zi cu zi, cat si pentru clienti. Designul spatiului de birouri
trebuie sa accentueze stabilitatea, dinamismul si succesul cabinetului. In proiectul prezentat aceste
scopuri au fost atinse utilizand un stil minimalist si o cromatica asortata si foarte moderna.

Stilul predominant este cel modern cu linii drepte si accesorii simple, culori nuantate si
accente subtile. Unul dintre cele mai importante aspecte de care sa tinut cont in amenajarea biroului
il reprezinta ergonomia spatiilor, care corespunde necesitatilor functionale individuale si colective

ale personalului angajat.



Design Concept ,,Living-Office winery company”

Summary

In the case of big companies, the interior design of their offices represents their own business
card. As such, the functional necessities of the company come first. Furthermore, in such cases the
interior design represents the visual identity of the company, while taking into account its domain of
activity and its status.

Properly designing the workplace is one of the most important methods of improving
productivity. A well planned space offers new ways of achieving a more efficient and focused work
activity, while communicating the cultural values and the concept of the corporation, thus
contributing to the loyalty of the employees. Interior design for offices has the purpose of creating a
pleasant ambience for those who work there on a daily basis, as well as for clients.

Especially in the case of a winery office, the image created through the design of the office
space has to emphasize the stability, the dynamism and the success of the company and its products.
The office reflects the creative processes which take place in the firm, the quality of its services,
and expresses its core values. The space is specifically furbished for employees with the purpose of
encouraging their freedom of expression through multiple functionalities of the environment. The
change is not only in terms of decor: the company itself attains a new soar of innovation and in the
way it communicates with its partners.

The workplace is dedicated to the relationship between the employee and his work, in terms
of physiology, ensuring microclimate conditions, acoustic comfort, isolation, ergonomic comfort
and last but not least, in a psychological aspect, through decorations, ambience, chromatics etc.

Interior design for offices has the purpose of creating a pleasant ambience for people who
spend their time there on a daily basis, as well as for clients. The design has to accentuate the
stability and the success of the office. In the proposed project, these objectives were achieved using
a minimalist style and an assorted and very modern chromatic.

The predominant style is modern, featuring straight lines and simple accessories, nuanced
colors and subtle accents. One of the most important aspects which was taken into account while
furbishing the office was ergonomics, which fulfills the both individual and collective functional

necessities of the personnel.



