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Rezumat

Teza de master cu tema „Proiectarea personalizata a produselor cu sprijin in talie pentru barbati” 

abordeaza problema proiectarii personalizate a produselor vestimentare si are ca scop stabilirea 

principiilor de proiectare constructiva a produselor cu sprijin in talie de tip pantaloni pentru barbati 

din grupe de marimi mari, particularizate pentru purtatori cu proeminenta abdominala si elaborarea 

modelelor de pantaloni personalizate pentru purtatori cu proeminenta abdominala de diverse tipuri 

morfologice. Teza cuprinde 6 capitole, unde se prezinta rezultatele cercetarilor teoretice si 

experimentale. in capitolul I se prezinta analiza situatiei actuale privind proiectarea produselor 

vestimentare cu sprijin in talie pentru barbati si metodologiile de proiectare personalizata. Capitolul 

II cuprinde sinteza informatiei privind sortimentul produselor cu sprijin in talie de tip pantaloni 

pentru barbati, prin prisma istoriei si evolutiei acestor tipuri de produse si a tendintelor de 

dezvoltare a sortimentului. Capitolul III include analiza particularitatilor conformationale si 

antropomorfologice ale tipurilor de baza ale purtatorilor barbati: proportii, grupe conformationale, 

reprezentari grafice ale tipurilor conformationale. In capitolul IV s-au descris principiile si metodele 

de proiectare constructiva a produselor de tip pantaloni pentru barbati, prezentandu-se constructs 

dupa diversi autori a produselor cu sprijin in talie pentru barbati. Capitolul V prezinta rezultatele 

cercetarilor teoretice privind principiile proiectarii produselor cu sprijin in talie de tip pantaloni 

pentru barbati cu proeminenta abdominala. Capitolul 6 include rezultatele experimentale privind 

proiectarea personalizata a produselor de tip pantaloni pentru barbati pentru purtatori cu 

proeminenta abdominala de diverse tipuri.
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Summary
“The projection o f  clothing products supporting waist fo r  men ” is the title of the current Master 

research. It approaches the problem of clothing items that have to be projected and it has also as 

purpose to establish the basic elements of the constructive projection of the clothing items 

supporting waist, namely trousers in big size specific to men with abdominal prominence; the 

elaboration of trousers models personalized to people with abdominal prominence of different 

morphological type. This research contains 6 chapters where it is exhibited the results of theoretical 

and experimental researches.

The first chapter shows the analysis of the current situation in conjuction with the design of 

clothing products supporting waist for men and design methodologies of personalized design.

Chapter 2 includes the synthesis of information about assortment waist support products for men 

trough the prism of history and evolution of these types of products and the development trends 

assortment.

Chapter 3 embraces peculiarities of conformational and antropomorphological analysis of the 

basic types of these people, i.e., proportion, conformational groups, graphical representation of the 

conformational type.

Chapter 4 describes the principles and the constructive methods design of the pants type products 

for men, presenting different works by various authors of the clothing products supporting waist for 

men.

Chapter 5 put forward the theoretical research results about product design principles supporting 

waist for men.

Chapter 6 includes experimental results on designing customized products, namely trousers for 

men with abdominal prominence of various types.
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