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REZUMAT

Succesul actiunilor comerciale ale firmelor producédtoare de ncédltdminte este asigurat prin
dialog permanent cu consumatorii Tn vederea cunoasterii si anticiparii nevoilor si dorintelor sale,
pentru 0 mai buna satisfacere a acestora prin intermediul bunurilor si serviciilor oferite. Astfel si
scopul principal al acestei lucrari este de a studia cerintele beneficiarilor din segmentul feminin al
populatiei Republicii Moldova in ceea ce priveste Incdltdmintea de uz curent pentru sezonul de
tranzitie 2016, in vederea obtinerii informatiei necesare pentru a elabora o colectie de producere
care va intdri reputatia Tntreprinderii pe piata autohtona si va asigura firma cu clienti fideli.

Tot procesul de colectare si prelucrare a informatiei necesare pentru a obtine aceste rezultate a
fost structurat intr-o lucrare de master; aceasta fiind realizata intr-un numar de___ de pagini,
organizate n 4 capitole. Teza compune in sine datele privind fenomenul de fashion - istoria si
evolutia tendintelor precum si influenta acestora asupra populatiei. Dupa ce in capitolul 1, au fost
analizate componentele modei, a urmat stabilirea factorilor cu ajutorul cdrora poate fi manipulata
cererea sau opinia clientului privind un produs de incaltdminte, influentand astfel si finald alegerea
a clientului (capitolul 2).

Pentru a obtine o rezolvare cat mai eficientd a problemei Tnaintate de catre tema tezei de
master, in capitolul 3 a fost analizata activitatea intreprinderii de incaltaminte ICS ,,Cristina
Mold-Rom Simpex” SRL, politica de producere si vanzare a productiei.

Paralel cu perfectarea teoretica a lucrarii a fost efectuata chestionarea unui grup de femei n
numar de 100 de persoane. Acestea au formulat o idee destul de concreta in ceea ce priveste
elaborarea unei colectii de succes. in asa mod a fost conceputa si propusa spre realizare, o colectie

noud de modele de Tncaltdminte demi, de uz curent, pentru femei destul de interesanta si originala.



SUMMARY

Commercial success of companies that produce footwear is ensured through an ongoing
dialogue with consumers in order to know and foresee their needs and desires, to meet them in a
better way by means of goods and Services, which are provided. Thus, the main purpose of this
paper is to study beneficiaries’ requirements, and namely the requirements of the female part of
the Moldovan population regarding light casual footwear of 2016 in order to receive information
necessary to develop a production collection, which is to improve the company’s reputation at the
local market and to provide the company with loyal customers.

The whole process of collecting and processing information necessary to achieve these results
has been structured into a master’s thesis. The latter consists of __ pages organized in 4 chapters.
The thesis itself includes the data about the fashion phenomenon - history of trends and their
influence on the population. Once we have analyzed fashion components in Chapter 1, we also
tried to determine the factors that make it possible to manipulate customer demand or opinion
regarding a footwear product, thus influencing the customer’s final choice (Chapter 2).

To find the most efficient solution of the problem, raised by the master’s thesis presented
below, we have analyzed the activity of the footwear company FIE “Cristina Mold-Rom Simpex”
Ltd., its production policy and sales in Chapter 3.

Along with the development of the theoretical basis of the paper, we have polled a group of
100 women, who, having completed the questionnaires, stated a fairly specific idea regarding the
development of a successful collection. This is the way we have developed and proposed a new

collection of light casual footwear for women.
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